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Abstrak 
 
Kajian lepas telah memberi tumpuan terhadap penggunaan berita dalam kalangan 
kumpulan inter-etnik dengan perhatian terhad terhadap kumpulan intra-etnik.Malah 
kajian sebelum ini telah tidak berusaha mengaitkan kepuasan berita dicari dengan 
kepuasan berita yang diperolehi.Kajian tersebut juga tidak berupaya mengkaji 
peranan penyederhana penghijrahan etnik terhadap penggunaan berita kumpulan 
etnik.Kajian ini bertujuan meneroka hubungan antara berita dengan etniksiti sebagai 
fenomena sosial yang penting.Ini bersandarkan dakwaan bahawa etniksiti 
mempunyai pengaruh yang kuat kepada personaliti warga Nigeria.Pendekatan 
kaedah gabungan telah digunakan.Borang soal selidik telah ditadbir terhadap 
sekumpulan sampel mahasiswa di Nigeria.Temu bual mendalam juga telah 
dijalankan dalam kalangan ahli National Youth Service Corps (NYSC), 
Nigeria.Partial Least Structural Equation Modeling (PLS-SEM) telah digunakan 
untuk menganalisis data kuantitatif manakala data kualitatif dianalisis menggunakan 
perisian NVivo.Hasil kajian menunjukkan terdapat perbezaan yang signifikan antara 
kumpulan etnik berhubung kepuasan berita mereka.Penghijrahan etnik secara 
signifikan menjadi penyederhana hubungan antara kepuasan berita dicari dengan 
kepuasan berita diperolehi.Data kualitatif turut menunjukkan bahawa terdapat 
perbezaan berhubung penggunaan media untuk kepuasan berita bersandarkan 
kumpulan etnik.Menerusi kajian ini, etniksiti sebagai peramal penggunaan berita 
telah diteroka dengan lebih mendalam dari konteks kepelbagaian intra-etnik 
khususnya. Ditambah pula dengan penerokaan khusus penghijrahan etnik sebagai 
penyederhana dalam proses penggunaan berita, kajian ini telah memperluaskan 
perspektif Teori Kegunaan dan Kepuasan. Secara praktikalnya, Kerajaan 
Persekutuan Nigeria boleh menggunakan hasil kajian ini untuk perancangan strategik 
yang lebih realistik dalam pemobilisasian belia Nigeria. 
 
 
Katakunci: Berita, kepuasan, etnisiti, penghijrahan, media 
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Abstract 
 
Previous studies have focused on news usage among inter ethnic groups with limited 
attention on intra ethnic groups. Furthermore, these previous studies have not 
attempted to correlate the news gratifications sought with the news gratifications 
obtained. These studies have not also attempted to examine a possible moderating 
role of ethnic migration on the news usage of ethnic groups. The study aims at 
exploring the relationship between news and ethnicity as important social 
phenomena. This is against the backdrop of the strong influence that ethnicity has on 
the personality of Nigerians. Mixed method approach was used. Survey 
questionnaires were administered on sampled undergraduates in Nigeria. In-depth 
interviews were also conducted among members of the National Youth Service 
Corps (NYSC), Nigeria. Partial Least Structural Equation Modeling (PLS-SEM) was 
used to analyze the quantitative data while qualitative data were analyzed on NVivo 
software. Findings show a significant difference among the ethnic groups in their 
news gratifications. Ethnic migration significantly moderates the relationship 
between news gratifications sought and news gratifications obtained. Our qualitative 
data show that the ethnic groups differ in several ways on how they use media for 
news gratifications. Through this study, ethnicity as a predictor of news usage has 
been further explored from a peculiar context of intra ethnic diversity. Coupled with 
the novel exploration of ethnic migration as a moderator in the news usage process, 
this study has expanded the horizon of Uses and Gratifications Theory. Practically, 
the Federal Government of Nigeria can use the findings of this study to evolve more 
realistic strategies for effective mobilization of Nigerian youth. 
 
Keywords: News, gratifications, ethnicity, migration, media 
  
v 
 
Acknowledgement 
My first gratitude goes to Almighty ALLAH for His protection and guidance during 
the Ph.D programme (Alhamdulillah). I also express my thanks to my supervisors, 
Dr. Adrian. M. Budiman and Dr. Mohd. Khairie Bin Ahmad for their immense input 
into this work and for their priceless companionship and understanding. Dr 
Budiman’s immense patience and humility are quiet inspiring. I also acknowledge 
the support of my former Dean of SMMTC, Dr Rosli Mohamed for his input and 
companionship. The support of other staff of SMMTC, notably, Dr. Walters, 
Professor Dr. Che Su Mustaffa, Dr. Awan, Dr. Sobihatun, Sister Sharifah and Sister 
Fariha are also appreciated.My appreciation also goes to my friends, brothers, sisters 
and colleagues, particularly Rasaq Adisa, Abdulkadir Oba Laaro, Yunus Saleeman, 
Dr. Salmon Ishaq Rasheed, Abbas Ramdani, Kehinde Kadiri, Ulka, Tajudeen 
Adeyemi, Aliyu Akoshileand Hajia Zuwaira Bakori for their varring support.Not the 
least, I appreciate the ceaseless prayers of my aged mother, Hajia Rabiat Ajike 
Saleeman. Equally appreciated is the understanding of my wife, Hasiya and my eight 
children; Rabiat, Ganiyat, Mubarak, Al-Amin, Usama, Khadijah, Abidah and 
Sumayyah.This work is dedicated to Islam, my mother, my wife and my children. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
vi 
 
Table of Contents 
Permission to Use ......................................................................................................... ii 
Abstrak……………………………………………………………………………………….iii 
Abstract………………………………………………………………………………………iv 
Acknowledgement ....................................................................................................... v 
Table of Contents ........................................................................................................ vi 
List of Tables ............................................................................................................. xii 
List of Figures ........................................................................................................... xiv 
List of Appendices ..................................................................................................... xv 
List of Abbreviations ................................................................................................ xvi 
CHAPTER ONE ........................................................................................................ 1 
1.1 Introduction ............................................................................................................ 1 
1.2 Background to the Study ........................................................................................ 2 
1.2.1 News Consumption in Nigeria ..................................................................... 3 
1.2.2 News Consumption in an Ethnic Setting ..................................................... 3 
1.2.3 Nigeria’s Ethnic Landscape ......................................................................... 5 
1.3 Statement of the Problem ....................................................................................... 9 
1.4 Research Questions. ............................................................................................. 13 
1.5 Research Objectives ............................................................................................. 14 
1.6 Research Hypotheses ........................................................................................... 15 
1.7 Significance of Study ........................................................................................... 16 
1.8 Limitation/Scope .................................................................................................. 18 
1.9 Summary………………………………………………………………………………...19 
CHAPTER TWO ..................................................................................................... 20 
2.1 Introduction .......................................................................................................... 20 
2.2 The Nature of News ............................................................................................. 20 
2.3 The Nature of Ethnicity ........................................................................................ 23 
2.4 Theoretical Framework ........................................................................................ 27 
2.4.1 Evolution and Development of the Uses and Gratifications Approach ..... 29 
2.4.2 Methodological Approaches to the Uses and Gratifications Theory ......... 32 
2.4.2.1 Media vs. Content Selection .......................................................... 32 
vii 
 
2.4.2.2 Gratifications Sought (GS) vs. Gratifications Obtained (GO) ...... 33 
2.4.2.3 Factors Affecting Individual Use or Content Selection................. 35 
2,5 Uses and Gratifications in the Context of News ........................................... 36 
2.6 Ethnicity and Media Usage .................................................................................. 37 
2.7 Ethnicity and News Usage ................................................................................... 39 
2.8 Migration as a Factor in News Usage .................................................................. 39 
2.9 Online versus Conventional Media in News Consumption ................................. 40 
2.9.1 Online Media and News Usage .................................................................. 43 
2.9.2 Conventional Media and News Usage ....................................................... 44 
2.10 Conceptual Framework ............................................................................... 45 
2.11 The Research Model .......................................................................................... 46 
2.12 Discussion of Research Hypotheses................................................................... 47 
2.13 Summary ............................................................................................................ 51 
CHAPTER THREE ................................................................................................. 52 
3.1 Introduction .......................................................................................................... 52 
3.2 Research Design ................................................................................................... 52 
3.2.1 Method ....................................................................................................... 53 
3.2.2 Population/Universe of Study .................................................................... 55 
3.2.3 Sampling Procedure ................................................................................... 59 
3.2.4 Sample Size ................................................................................................ 63 
3.2.5 Quantitative Data Collection Instrument ................................................... 65 
3.2.6 Quantitative Statistical Procedure .............................................................. 69 
3.2.7 Qualitative Data Collection ........................................................................ 70 
3.2.8 Qualitative Informants Selection ............................................................... 70 
3.2.9 Qualitative Data Analysis .......................................................................... 72 
3.3 Validity and Reliability ........................................................................................ 73 
3.3.1 Pilot Study Report ...................................................................................... 75 
3.4 Operational Definitions ........................................................................................ 77 
3.4.1 News Consumption .................................................................................... 77 
3.4.2 News Usage................................................................................................ 77 
3.4.3 News Gratifications Sought ....................................................................... 78 
viii 
 
3.4.4 News Gratifications Obtained .................................................................... 78 
3.4.5 Conventional Media ................................................................................... 78 
3.4.6 Online Media.............................................................................................. 79 
3.4.7 Ethnic Migration News .............................................................................. 79 
3.4.8 Cognitive Needs ......................................................................................... 80 
        3.4.9 Affective Needs………………………………………………………………….80 
        3.4.10 Personal Integrative Needs……………………………………………………..80 
        3. 4.11 Social Integrative Needs……………………………………………………….81 
        3. 4.12 Escapist Needs…………………………………………………………………81 
3.4.13 Gender ...................................................................................................... 81 
3.5 Summary .............................................................................................................. 82 
CHAPTER FOUR .................................................................................................... 83 
4.1 Introduction .......................................................................................................... 83 
4.2 Survey Response .................................................................................................. 83 
4.2.1 Response Rate of Distribution ................................................................... 83 
4.2.2 Non-Response Bias Test ............................................................................ 85 
4.3 Profile of Respondents ......................................................................................... 86 
4.3.1 Ehtnic Identity Profile of Respondents ...................................................... 86 
4.3.2 Respondents’ Age Profile .......................................................................... 87 
4.3.3 Gender Profile of Respondents .................................................................. 87 
4.3.4 Respondents’ Income Profile ..................................................................... 88 
4.3.5 Respondents’ Profile by University ........................................................... 89 
4.4 Descriptive Statistics of the Research Constructs (Variables) ............................. 89 
4.5 Data Screening ..................................................................................................... 90 
4.5.1 Missing Values ........................................................................................... 91 
4.5.2 Test of Normality ....................................................................................... 92 
4.5.3 Linearity Assessment ................................................................................. 94 
4.5.4 Detection and Management of Outliers ..................................................... 95 
4.5.5 Assessment of Multicollinearity ................................................................ 95 
4.6 Data analysis and Presentation of Findings ......................................................... 97 
4.6.1 Overview of Statistical Methods for Testing Hypotheses ......................... 97 
4.6.2 Evaluating Measurement Model ................................................................ 99 
ix 
 
4.6.3 Reliability and Validity Assessment ........................................................ 100 
4.6.3.1 Internal Consistency Reliability .................................................. 101 
4.6.3.2 Convergent Validity .................................................................... 104 
4.6.3.3 Discriminant Validity .................................................................. 104 
4.7 Structural Model Assessment (PLS-SEM) ........................................................ 107 
4.7.1 Overview .................................................................................................. 107 
4.7.2 Assessing the Structural Model for Collinearity ...................................... 108 
4.7.3 Assessment of the Structural Model ........................................................ 109 
4.7.3.1 Coefficient of Determination (R2) ............................................... 109 
4.7.3.2 Effect Size (f2) ............................................................................. 110 
4.7.3.3 Predictive Relevance (Q2) ........................................................... 111 
4.7.3.4 Assessmnet of the Relevance and Significance of the Path 
Coefficients .............................................................................................. 113 
4.7.3.5 Results of Hypothesis Testing . ................................................... 115 
4.7.4 Moderating effect ..................................................................................... 117 
4.7.5 Multi-Group Analysis (MGA) ................................................................. 118 
4.7.5.1 Ressults of Multi-Group Analysis ............................................... 119 
4.8 Summary ............................................................................................................ 122 
CHAPTER FIVE .................................................................................................... 123 
5.1 Introduction ........................................................................................................ 123 
5.2 Interviewing Process .......................................................................................... 123 
5.3 Coding Process ................................................................................................... 123 
5.4 Profiles of Respondents...................................................................................... 124 
5.5 Description of Themes and Analysis of Results ................................................ 125 
5.5.1 News Gratifications Sought (NGS).......................................................... 125 
5.5.2 Results of NGS ........................................................................................ 126 
5.5.2.1 Cognitive Needs .......................................................................... 126 
5.5.2.1.1 Seeking News for Surveillance. .................................... 127 
5.5.2.1.2 Seeking News for Knowledge ...................................... 127 
5.5.2.1.3 Seeking News to Confirm ............................................. 128 
5.5.2.2 Affective Needs ........................................................................... 128 
x 
 
5.5.2.3 Social Interactive Needs .............................................................. 129 
5.5.2.4 Personal Interactive Needs .......................................................... 131 
5.5.2.5 Escapist Needs ............................................................................. 132 
5.5.3 News Gratifications Obtained (NGO)...................................................... 133 
5.5.3.1 Results of NGO ........................................................................... 134 
5.5.4 Relative Advantages of Online Media ..................................................... 138 
5.5.5 Relative Advantage of Conventional Media ............................................ 141 
5.5.6 Seeking and Obtaining News Gratifications: Online vs. Conventional 
Media ................................................................................................................ 143 
5.5.7 Ethnic Migration ...................................................................................... 145 
5.5.7.1 Results of Ethnic Migration ......................................................... 147 
5.5.8 News Strength .......................................................................................... 151 
5.5.8.1 Results of News Strength ............................................................ 152 
5.5.8.2 News Volume .............................................................................. 153 
5.6 Comparative Analysis ........................................................................................ 154 
5.6.1 Difference in Ethnic Identities ................................................................. 155 
5.6.1.1 News Gratifications Sought ......................................................... 155 
5.6.1.1.1 Cognitive Needs ............................................................ 155 
5.6.1.1.2 Affective Needs ............................................................ 156 
5.6.1.1.3 Escapist Needs .............................................................. 156 
5.6.1.1.4 Social Interactive Needs ............................................... 157 
5.6.1.2 Media Types ................................................................................ 158 
5.6.1.3 Ethnic Difference on NGO .......................................................... 161 
5.6.1.4 Inter-Ethnic Migration ................................................................. 162 
5.6.2 Difference in Gender ................................................................................ 166 
5.6.2.1 News Gratifications Sought ......................................................... 166 
5.6.2.1.1 Difference in Cognitive News ...................................... 166 
5.6.2.1.2 Affective Needs ............................................................ 166 
5.6.2.1.3 Escapist Needs .............................................................. 167 
5.6.3 Media Types ............................................................................................. 167 
5.7 Summary ............................................................................................................ 172 
xi 
 
CHAPTER SIX ...................................................................................................... 173 
6.1 Introduction ........................................................................................................ 173 
6.2 Research Overview ............................................................................................ 173 
6.3 Discussion of Hypothesized Relationships ........................................................ 175 
6.3.2 Relationship between news gratifications sought (NGS) and news 
gratifications obtained (NGO) among the Hausa-Fulani, Yoruba and Ibo ethnic 
groups in Nigeria .............................................................................................. 180 
6.3.3 Ethnic migration influence on news gratifications obtained (NGO) among 
the Hausa-Fulani, Yoruba and Ibo ethnic groups ............................................. 182 
6.4 Conclusion ......................................................................................................... 183 
6.5 Theoretical Implications of Study……………………………………………………...184 
6.6 Recommendations .............................................................................................. 185 
REFERENCES ....................................................................................................... 188 
APPENDIX A1…………………………………………………………………………….213 
APPENDIX A2 ........................................................................................................ 214 
APPENDIX A3 ........................................................................................................ 215 
APPENDIX A4 ........................................................................................................ 224 
xii 
 
List of Tables 
Table 3.1 The six geographical zones in Nigeria and corresponding states……....56 
Table 3.2 Thet number of undergraduate students in the sampling frame by 
universities………………………………………………………..........59 
Table 3.3 Selected geographical zones and corresponding states both in alphabetical 
order…………………………………………………………………......61 
Table 3.4 Federal universities in each sampled states of the three geographical 
zones…………………………………………………………………....62 
Table 3.5 Distribution of the sample frame among the sampled Universities and the 
three ethnic groups Zone of Nigeria.…………………………………..62 
 
Table 3.6 Distribution of the sample size among the sampled universities and the 
three ethnicgroups………………………………………………….......65 
 
Table 3.7 Questionnaire items as generated from previous studies……….………..69 
Table 3.8 Reliability results of instrument constructs generated from previous 
studies……………………………………………………………….......75 
Table 3.9 Results of pilot study……………………………………………………..76 
Table 4.1 Response Rate of the Questionnaires…………….…………………...….84  
Table 4.2 Response Bias Test……………………………………………………….86 
 
Table 4.3 Ethnic profile of respondents.....................................................................87 
 
Table 4.4 Age  profile of respondents........................................................................87 
 
Table 4.5 Gender  profile of respondents.................................................................. 88 
 
Table 4.6 Income  profile of respondents...................................................................88 
Table 4.7 Respondents by unversity...........................................................................89 
Table 4.8 Descriptive statistics for the continuous variables……………………….90 
 
Table 4.9 Kolmogorov- Smirnov test of normality for all measured variables…….93 
xiii 
 
Table 4.10 Values of Skewness and Kurtosis of the measured variable….………..94 
 
Table 4.11 Collinearity Test with NGO as Endogenous Construct .......................97 
 
Table 4.12 Item loadings, internal consistency reliabilities and average  
Variance extracted…………………………………………………………103 
 
Table 4.13 Latent Variable Correlations and the Square root of AVE………….….105 
 
Table 4.14 Cross Loadings…………………………………………………...……106 
 
Table 4.15 Collinearity Test among exogenous variables…………...……………109 
 
Table 4.16 Effect Size (f²)…………………………………………………………111 
 
Table 4.17 Result of Q²……………………………………………………………113
  
Table 4.18 Hypothesis Test (Direct relationship)………………………………….114 
 
Table 4.19 Hypothesis Test (Moderating relationship) ….…………………………………118 
 
Table 4.20 Results of Krushak Wallis test (NGS)……………….………………..120 
 
Table 4.21 Results of Krushak Wallis test (Media selection)……….…………….121 
 
Table 4.22 Results of hypotheses testing………………………………………….121 
 
Table 5.1 Informants’ demographic profiles………………………….………….124 
 
 
 
 
 
  
xiv 
 
List of Figures 
Figure 2.1  Dog shoots man………………………………………………………...21 
Figure.2.2 The burning monk………………………………………………………22 
Figure 2.3 Man bites dog………………………………………….……………..….22 
Figure 2.4 The research model………………………….….………………………47 
Figure 4.1 A Two-Step Process of PLS Path Model Assessment………….……….99 
Figure 4.2 Measurement model of the study  ..........................................................107 
Figure 4.3 Structural model of the study (Direct relationships................................115 
Figure 4.4Structural model of the study (Moderating effects.................................118 
Figure 5.1NGS with its sub-themes ........................................................................125 
Fjgure 5.2 Cognitive newsusage……………………………….…………….….….126 
Figure 5.3 Affective news usage…………………………………………….…….128 
Figure 5.4 Social  interactive news usage………………………………….……….129 
Figure 5.5 Escapist news usage………………………………….………..……….132 
Figure 5.6 NGO and its sub themes……………………………………..…………133 
Figure 5.7 Media types and sub themes…………………………….….………….136 
Figure 5.8 Channels used for news……………….……………………………….138 
Figure 5.9 TV media used for news……………………………………………….141 
Figure 5.10 Ethnic migration theme and its sub themes……………………..…....147    
Figure 5.11 News seeking…………………………….…………………………..154 
xv 
 
List of Appendices 
Appendix A1; Map of Nigeria showing the major ethnic groups ............................ 213 
Appendix A2; Map of Nigeria showing the six geograhical zones ......................... 214 
Appendix A3; The study’s questtionnare………………………….………………215 
Appendix A4; The interview protocol……………….…………….………………224 
  
xvi 
 
List of Abbreviations 
 
AVE    Average Variace Exracted 
BUK    Bayero University Kano 
CB-SEM   Covariance Based Structural Equation Modeling 
EMN    Ethnic Migration News 
GO    Gratifications Obtained 
GS    Gratifications Sought 
ICT    Information Communication Technology 
MGA    Multi-Group Analysis 
NGO    News Gratifications Obtained 
NGS    News Gratifications Sought 
NTCM  News in The Conventional Media 
NTOM   News in The Online Media 
NYSC    National Youth Service Corp 
PLS-SEM   Partial Least Square Structural Equation Modeling 
SPSS    Statistical Package for Social Sciences 
xvii 
 
UI    University of Ibadan 
UNN    University of Nigeria Nsukka 
 
 
 
  
 1 
CHAPTER ONE 
INTRODUCTION 
  
1.1 Introduction 
This chapter provides the background to the study by situating news consumption 
phenomenon in Nigeria within a theoretical context to provide a rationale for the 
study. In many media studies, the word ‘consumption’ has been loosely and broadly 
used to describe the various patterns of relationship that media users have with 
media types and contents. However, the word, ‘usage’ has specifically been 
describing the motivations that drive media users to seek certain media types and 
contents. Media usage, thus, describes the gratifications sought and the gratifications 
obtained from the media by media consumers.  It is this conception of media usage 
that creates the notion of active and passive media usage or instrumental and 
ritualised media usage (Yadamasurren & Erdelez, 2010). This study is adopting this 
notion of media usage to the mediagenreof news by conceiving news usage (using 
news to gratify certain needs) as a specific form of news consumption. 
 
One of the most prominent theoretical approaches to the study of media usage is 
the Uses and Gratifications (U&G) approach. For over 60 years, U&GTheory has 
been used to assess what motivations people derive from using the media (Thapa, 
2002). Many empirical studies have used this approach to explore how and why 
people consume news (Palmgreen, Weiner& Rayburn, 1981; Althaus and 
Tewksbury, 2000; Ghorui, 2012). More particularly, U&G theory has been used 
The contents of 
the thesis is for 
internal user 
only 
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